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I am an aspiring Marketing professional 

with a Master’s of Science in Marketing, a 

Bachelor's of Arts in Communication and a 

Minor in Advertising and Public Relations, 

Throughout my years in these fields, I have 

learned the importance of honesty, 

creativity, hard work, teamwork, and 

perseverance. 

 

I have worked in various positions that 

focused on social media, digital marketing, 

and marketing and advertising events. I have 

grown small businesses’ social media 

accounts to help boost their sales, by 

connecting with target audiences through 

Instagram and Facebook and creating long 

and meaningful relationships with 

customers. I have also had the privilege to 

work with brands like Perrier, San 

Pellegrino, and Bacardi setting up events for 

them. 

 

I am committed to continuous growth, and I 

am excited to embark on new challenges. I 

am determined to make a meaningful impact 

and embrace every opportunity for learning 

and development. 

 

 

 

Email: rocky.guerrero2010@gmail.com 

Phone: 954-610-4630 

 

Skills: 

• Microsoft Applications 

• Adobe Applications 

• Cross-Functional Work 

• Organization 

• Analytics 

• Google Ads 

• CRM 

• Social Media 

• Digital Marketing 

• Email Marketing 

• Event Planning and Coordination 

• Adaptability 

• Copywriting 

• Project Management 

• Bilingual 

• Presentations 

• Time-Management 

• Communication 

• Logistics 

 

Certifications: 

• Google Ads Search 

• Google Ads Apps 

• Google Ads Display 

• Google Analytics 

• Google Ads Shopping 

• Six Sigma Green Belt 

• Hootsuite Platform Certification 
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Social Media Manager - aeCore 

Backers 

Increasing Brand Awareness 

As the company was in a very niche 

category, which is photography backdrops. I 

had to find a way to reach our target 

audience and stand out.  

My plan was to reach out of to a couple 

Instagram influencers that could help us 

reach our target audience so we could send 

them some of our products. This way we 

could get when they posted using our 

product and tagging us, their 10k – 30k 

followers would see our product and our 

brand. 

Through this we were able to connect with 

groups that we could sell and advertise our 

product to. This led us to increase brand 

awareness, customer relationships, and 

overall sales. After concluding my plan, we 

broke the record in sales on Black Friday for 

the company (from $5,000 to $35,000). 

 

 

 

 

 

 

 

 

 



Logistics Assistant - LU Events 

Event Coordination and Activation 

I collaborated with high-profile brands such 

as Perrier, San Pellegrino, Bacardi, and 

Santa Teresa to coordinate logistics for 

experiential marketing events.  

Anywhere from Brand Ambassador tastings 

in liquor stores to big events like: Miami Art 

Basel, South Beach Wine & Food Festival, 

and the Miami Rum Congress. 

I took part with everything that was the pre-

planning of the events and the actual 

execution and set up of our event or booth. 

 

 

 

 

 

 



Social Media & Digital Marketing 

While working at LU Events I was tasked 

with coming up with ideas for a marketing 

plan for Santa Teresa’s limited-edition 

bottle. 

I came up with a plan to send out bottles to 

celebrities and influencers so that we can 

reach large audiences when they posted it on 

the social medias. 

The follower count of all the celebrities and 

influencers together was around 15 million 

Instagram followers. This allowed us to 

reach a large audience and create a sense of 

excitement for the limited-edition bottle 

which ended up selling out after our 

marketing plan concluded. 

 

 

 

 

 

 



Marketing Specialist – Kerno 

Traditional Marketing 

Working at Kerno I had the task working on 

Traditional Marketing. Since our product 

is something that you have to see in person 

to really appreciate it, I organized and 

directed the creation and distribution of all 

our samples. 

I came up with a list of people and 

companies that should have these samples 

like local carpenters, distributors, and 

architects. 

In 2025 we have made around 1,500 

samples which have helped us boost brand 

awareness and customer conversion rates 

across Broward and Miami-Dade County. 

 

 

 

 

 

 



Excel 

In addition, I created an Excel sheet to track 

our inventory for the use of our samples for 

2025. I took inventory of our products in the 

beginning of the year, and then tracked how 

much we had sold, received, and sampled so 

we knew what was being used. 

In this Excel sheet, I tracked the inventory 

of 63 products for the entire year. This 

required a high level of organization, 

consistency in data entry, and close attention 

to detail to ensure accuracy over time.  

This enabled me to identify inventory trends 

and support more informed planning 

decisions. 

 

 

 

 

 

 

 

 



Presentation Development 

I developed various presentations for both 

Kerno and LU Events. Most recently, I 

developed a 1-hour webinar presentation for 

Kerno. I was tasked with creating the 

presentation which includes all pictures and 

information used. 

This required structuring content for a long-

form format, ensuring a clear narrative flow 

and audience engagement throughout. I 

focused on visual consistency, clarity, and 

accurate representation of the brand and 

product information. The final presentation 

was designed to effectively communicate 

key messages while supporting a 

professional and engaging webinar 

experience. 

 

 

 

 


